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TikTok Creator Deep Analysis Report

@XXXX = Skincare & Beauty Content Strategy
@XXXX The account was blocked due to confidentiality concerns.

1. Audience Profile

Demographics:

e« Gender: 90% Female

o Age: Primarily 18-34 (Millennials & Gen Z)

o Top Locations: USA, UK, Canada (Western markets with high
skincare spending)

« Income Level: Likely mid-range (interested in budget-friendly
luxury alternatives)

Psychographics:

o Values: Cruelty-free, dermatologist-approved, eco-conscious
beauty
e Interests:

o Affordable skincare dupes

o Science-backed routines (trust in expert opinions)

o Viral beauty trends (TikTok-driven experimentation)
« Pain Points:

o Oily/acne-prone skin concerns
o Overwhelmed by skincare misinformation
o Desire for effective yet budget-friendly products

2. Content Performance Analysis

Top-Performing Video Themes:
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“Drugstore Dupes for Luxury Skincare"

o Why It Works: Cost-conscious audience seeks high-quality
alternatives (e.g., The Ordinary vs. Drunk Elephant).
o Engagement Driver: Comparison formats (side-by-side
tests, ingredient breakdowns).
"Acne Journey Updates"

o Why It Works: Relatable storytelling + educational value
(what worked vs. what didn't).
o Engagement Driver: Personal transformation content builds
trust.
"Dermatologist Reacts to TikTok Trends"

o Why It Works: Debunks myths (e.g., "Is snail mucin worth
it?") with expert credibility.

o Engagement Driver: Controversial/trendy topics spark
discussions.

Engagement Triggers:

Myth-busting content (e.g., "Does collagen coffee work?")
GRWM (Get Ready With Me) routines (casual, engaging, tutorial-
style)

Q&A-style videos (e.g., "What's best for oily skin?")

3. Product & Brand Opportunities

Recommended Product Categories:

Category Examples Audience Appeal

Affordable The Ordinary, The Inkey List Budget—.frlendly, effective

Dupes alternatives

Viral TikTok LED masks, ice rollers, gua . .
Trend-driven, visual appeal

Tools sha

Subscription

Boxes

Discovery of luxury samples at

BoxyCharm, IPSY
low cost



Category Examples Audience Appeal

Eco-Friendly Reusable cotton rounds, Aligns with  sustainability
Swaps silicone pads values

Brand Collaboration Potential:

o Drugstore Favorites: CeraVe, La Roche-Posay (derm-
recommended, affordable)

o Science-Backed Brands: The Ordinary, Paula’s Choice
(transparent ingredient focus)

« Eco-Conscious Brands: BYBI Beauty, Youth to the People
(sustainable packaging)

4. Platform & Trend Strategy

TikTok Optimization:

o Hashtags: #SkincareTok #BeautyTok #DermReact #GRWM
o Trend Utilization:

“Dermatologist Reviews" (reacting to viral trends)
"Skincare Routine Mistakes" (educational hooks)
"Under $10 Skincare" (budget-friendly appeal)

YouTube & Instagram Expansion:

o Long-form YouTube: In-depth reviews, 1-month skincare
challenges

o Instagram Reels: Repurpose TikTok clips, behind-the-scenes
routines

o Pinterest: Skincare infographics (e.g., "AM vs. PM Routine for Oily
Skin")



5. Growth & Monetization Strategies

Short-Term Tactics:

« Affiliate Marketing: Share discount codes (e.g., Dermstore,
Sephora).

o Sponsorships: Partner with brands for "Full Face of [Brand]"
videos.

o Polls & Q&A: Let followers vote on next review topics.

Long-Term Tactics:

o E-Course/Guide: "Budget Skincare Handbook" (paid digital
product).

o Merchandise: Reusable skincare tools (e.g., branded gua sha).

o Live Consultations: Paid skincare troubleshooting sessions.

6. Competitive Edge

@XXXX's unique strengths:

Trust Factor: Dermatologist-backed advice in a relatable tone.
Budget-Conscious Focus: Stands out in a luxury-dominated niche.

Trend Responsiveness: Quickly capitalizes on viral TikTok topics.

Potential Risks:

o Market Saturation: Many creators cover dupes/derm reactions.
o Algorithm Dependence: Over-reliance on TikTok trends.

Mitigation:

« Diversify Content: Add more long-form YouTube tutorials.
o Build Community: Private Facebook group for loyal followers.



Final Recommendations
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. Double down on myth-busting & dupe content (high

engagement).

Secure sponsorships with dermatologist-approved

brands (CeraVe, The Inkey List).

Expand into YouTube/Pinterest for evergreen content.

Launch a skincare challenge (e.g., "30-Day Drugstore Routine").
Engage audience with polls to guide future videos.

By leveraging her expertise in affordable, science-backed skincare while
staying ahead of trends, @XXXX can solidify her position as a trusted
voice in beauty.



